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Successful Web Design

Two main perspectives for evaluating design:
: How functional a website is for the user.
. The artistic value and visual appeal.
Important not to value one over the other.

The goal: “Users are pleased by the design but
drawn to the content.”



Usability

How intuitive is the design to use? The design
should not get in the way between the user and
the information they are looking for.

Clear, consistent navigation.
Descriptive links.

Scannable content and legibility.

Cohesive theme between homepage & subpage.



Web Page Anatomy
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Source: Above the Fold, Miller



Web Page Anatomy + HTML5
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Source: Above the Fold, Miller



Web Page Components

Wrapper. Holds the contents of the
page. Width can be fluid or fixed.

The identity.

Must be easy to find and use and
“above the fold” (500px from top).

“Content is King.” Keep the main content
block as the focal point of a design.

Contains the copyright, contact, legal
info., and sitemap. Should indicate bottom of site.



UX Planes
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Source: Elements of User Exoerience, Jesse James Garrett



UX Planes

Source: Elements of User Exoerience, Jesse James Garrett



UX Planes

effort

time

Source: Elements of User Exoerience, Jesse James Garrett



Process




Researching + Planning

Every web site must begin with an
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To develop your idea, seek to understand
the purpose for the site.

What will users do?

Who is your target audience?

Who will generate content?

Do you have graphic standards to meet?

Look at other websites. What do you like about them? What do you dislike?



Information Architecture

The organization of the content and how you get to it.
Diagram or flow chart of how users will move through your web site.

Outlines navigation or task flow.

Web-linked site

Complex:
educated
audiences

Hierarchical site
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Sequence site _
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basic content,
training sites
Linear narrative Monlinear, hyperlinked
Predictable structure Flexible, may be confusing

Source: Web Style Guide, 4th ed., Lynch & Horton



Wireframe

A digital structure for prototyping the
layout of the site. “The Blueprint.”

Focuses on usability.

Allows any issues to be
discovered early on. Minimizes scope
creep.

Usually lacks typographic style, color,
or graphics, since the main focus lies
in functionality, behavior, and priority
of content.
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Identity
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Source: Web Style Guide, 4th ed., Lynch & Horton



Content

The most important part of a
web site is its content.

|deally, the client is responsible
for generating the content that
goes on the site.

Someone will be in charge of
copy writing for the website.

Structuring content allows for

flexibility.




Thumbnail Sketches

Before going digital, sketches help clarify a general
layout direction for the design.

Layout possibilities are endless! However, this article is

a great starting place:

http://designshack.net/articles/layouts/10-rock-solid-website-layout-examples

Select your general hp/sp layout before moving digital.




Prototypes
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Style Tiles / Mockups

Style tiles are collection of brand

elements including the logo, colors, FRESH

typography and supporting elements.

. . I ' Sample of a header
Mockups are visual designs of what -

it n aniple ol Bady iewt Proin
prowid e nib ve | welit sucior sigu

the final website will look like.
Develops the graphic look and feel.

Multiple versions (2-3) may be

given to client.

Best version is selected and refined to Primary Title

THIS IS A SECONDARY TITLE

build final design.
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Source: https://www.hongkiat.com/blog/style-guides-style-tiles/



User Testing

Used throughout the process to
evaluate the effectiveness of tasks.

Tester (you) +
Participant (target audience)

think alouds + open-ended interviews

Source: UX Stencil © Todd Zazelenchuk & Elizabeth Boling. Available from http://www.userfocus.co.uk/uxstencil/

Source: Web Style Guide, 4th ed., Lynch & Horton



Development

Once the design is approved, the
site enters the production phase.

Putting the pieces together.

The site is created using HTML + CSS,

scripts, etc.



Final User Testing

All sites need to be tested before
going live:

Basic functionality

Browser compatibility

How easy they are to use

Source: UX Stencil © Todd Zazelenchuk & Elizabeth Boling. Available from http://www.userfocus.co.uk/uxstencil/



Launch: “Going Live”

Uploading the site to the server and
making it available to the world.

Everything should be perfect
beforehand.

Testing, once again.

Then... celebratel
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Source: Web Style Guide, 4th ed., Lynch & Horton



Points to Consider




Focal Points
Consider Hierarchy

Create an area in the composition
that grabs the viewer’s attention
before all else.

Source: Above the Fold, Miller



Scanning

Middle and corners Rule of thirds Gutenberg £ Reading gravity

a. Poynter eye-tracking study b. “F" pattern and the "golden triangle”

Source: Web Style Guide, 4th ed., Lynch & Horton



Home link

External links

Search Banner ads Mavigation links
i
Shopping cart Help link About us
Advertising = Heln

‘Search

Advertising

Aboutus

—Shopping cart

Source: Web Style Guide, 4th ed., Lynch & Horton



Consistency
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Source: Petersham Nurseries



Color + Contrast

Hue
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Saturation

Brightness

Relative brightness of colors at the same level of illumination
(Yellow is almaost four times as bright az blue)

The optimal combination for legibility is black on white

White text on black is almost as good for legibility

Inherently dark colors like blue or red work much better

Gradient backgrounds almost always create legibility

issues because some part of the text will suffer from
poor contrast and reduced legibility. If you must use
a gradient, stick with black text, and avoid using dark

a1 ]

Source: Web Style Guide, 3rd ed., Lynch & Horton



Color

: Use colors to intentionally create
associations among otherwise

unrelated elements.
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Source: Above the Fold, Miller



Background Colors

Use background colors to help users
understand the grouping of related

information.

PAID @ EXIST

TOOLS
TRAILBLAZER

WHY PTE EXISTS

Source: usability.gov/pdfs/chapter!l.pdf



Whitespace

J A C SE!-\'.I;TEE
I N A WORK

BLOG
B 0 X CANTACT

Jac in a Box is the studio of
Jacinta Elizabeth Lippold
(or Jac, if you prefer)

Since its inceprion In 2007, Jac in a Box has developed a diverse

and interesting client base, collaborated with a medley of talented

Source: http://blog.teamtreehouse.com/
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Source: Above the Fold, Miller



80/20 Rule

The Pareto Principle

20% of the content on your site will
produce 80% of the user actions.

Consider calls to action, buttons, links, or
elements that will generate interaction.

White space plays a role in
clarifying the 20%.

https://designshack.net/articles/graphics/10-ways-to-simplify-your-design/



Legibility Research

Research shows no reliable difference in reading
speeds between serif vs. sans-serif typefaces.

Popular typefaces are easier are faster for people to
read (Times New Roman, Georgia, Arial, Helvetica,

Verdana), vs. unfamiliar typefaces.
Fonts smaller than 12 pts. elicit slower reading times.

We read familiar typefaces best, but we learn better

with unfamiliar ones.

usability.gov/pdfs/chapter11.pdf, smashingmagazine.com



Research + |nspiration

Create mood boards or folders
to hold screenshots for design

inspiration.

Clip anything that inspires you!

Source: Above the Fold, Miller



Research, Research, Research!

Admire the Web

CSS Drive

Unmatched Style

Pattern Tap

Best Web Gallery

Article: Top 10 Web Design Trends of 2012
Behance: Showcase and Discover Creative Work
Cargo

Abduzeedo

Dribbble

Etc.!

Explore “Beautiful Design” resources on course website
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