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Event website goals
Increate event visibility

Calls to action (make purchase, register)

Another point of contact

Make decision on attending (cost, distance, 

benefit to personal / professional life)



Identity
You will create an identity for your site.

The first thing someone will see is your logo.

Create a memorable logo. 

Keep the logo near the top of your design.

TIP #1: Always link your logo to your homepage.

TIP #2: Show your roommates your logo concepts. Ask them  

a couple days later which one stuck out the most to them?





onepagelove.com/codepen-worlds-fair; 2016.fromthefront.it/



Tagline / Statement
When a person arrives at your site, they want 
to know who you are + what you do. A tagline 
explains that. Keep it simple and clear.



What can you include?
About / Description

Dates / Times / Location

Speakers

Schedule

Sponsors

Experience Walk-through

FAQ

Tickets / Registration



scadmotion.com; epicurrence.com; 2016.cssconf.com/



Target Audience
Q: Why must you understand your target audience?

A: It is essential in selecting the works that will go into your 
portfolio, and in designing your site for that particular audience. 

Give your target user profile a name, let’s say Bob. 
Ask yourself, what would Bob want to see? 

Bob



Target Audience
Who will visit your site? 

When deciding where you want to work, ask yourself:

Urban vs. Rural?

What is the demographic location?

What is the culture of the area you wish to live in?

If you were an employer, what would you want to see on 
a potential hire’s site? 

For this project, you will create 1 user profile.



Web Style Guide, Lynch & Horton



Call to Action
A call to action is the action you want your 
visitors to take once they arrive.

Each page should have one.

In your case, from the homepage, you might 
want a button that leads the person to view your 
portfolio.

Make the action clear. A large button linking to 
another page is one solution.

What are some other calls to action your site 
might have?



Homepage / Subpage  
Consistency
Create a brand—attract attendees through visual identity.

Web Style Guide, Lynch & Horton



“You are here” Cues

snowflake.com/summit/why-attend/

Orientation + consideration of how they arrived



Social Media


